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REVENUES, MSEK

85 522
IN 2017

NORTH AMERICA

REVENUES 24%

SOUTH AMERICA 

REVENUES 4%

EUROPE 

REVENUES 31%

AFRICA/MIDDLE EAST  

REVENUES 6%

ASIA/AUSTRALIA 

REVENUES 35%

The way we do business

Atlas Copco is a world-leading 
provider of sustainable 
productivity solutions. 
Atlas Copco is characterized  
by focused businesses, a global 
presence, a strong, stable and 
growing service business, 
professional people, and an 
asset-light and flexible 
manufacturing setup. 

Sustainable productivity

We are committed to sustainable 
productivity, which means that 
we do everything we can to create 
lasting results with responsible 
use of resources – human, natural 
and capital.

Customers in focus

In Atlas Copco, we share a common 
vision to become and remain 
First in Mind–First in Choice® 
with our customers and other 
main stakeholders. Our mission 
to achieve sustainable, profitable 

growth is backed by ambitious 
goals. These goals support our 
continuous work to deliver greater 
value to all stakeholders in a 
way that is economically, 
environmentally and socially 
responsible.

Overview of our operations

We serve customers through our 
innovative compressors, vacuum 
solutions, generators, pumps, 
power tools and assembly 
systems. Atlas Copco develops 
products and services focused 
on productivity, energy efficiency, 
safety and ergonomics.

The company was founded in 
1873, is based in Stockholm, 
Sweden, and has a global reach 
spanning more than 180 countries. 
In 2017, Atlas Copco had 
revenues of close to BSEK 86 and 
approximately 34 000 employees. 

The financial figures for 2017 are based on selected financial statements for 
Atlas Copco, and represent the remaining operations after the distribution of Epiroc. 
The figures were published by Atlas Copco on March 20, 2018, in a brochure available 
on www.atlascopcogroup.com

http://www.atlascopcogroup.com


SHARE OF REVENUES 

ORDERS RECEIVED BY  
CUSTOMER CATEGORY

Equipment, 66%Service, 34%

Other, 11% General
Manufacturing, 25%

Construction, 
11%

Service, 6%

Process Industry, 18% Motor Vehicle, 12%

Electrical and
technology, 17%

Structure and governance

Our organization is based on the 
principle of decentralized 
responsibilities and authorities. 
The operations are organized in 
four business areas comprised of 
21 divisions. The organization has 
both operating units and legal 
units. Through a common Holding 
structure we ensure that the Group 
stays unified with a strong culture 
and that we secure assets 
worldwide. Centers of excellence 
are established to provide internal 
services thus allowing the 
divisions to focus on their 
core business.

Processes
Group-wide strategies, processes, 
principles, guidelines and shared 
best practices are collected in the 
database The Way We Do Things. 
The information is available to all 
employees. Although most of the 
processes are self-explanatory, 
training on how to implement the 
processes is provided to managers 
on a regular basis. Wherever 
they are located, Atlas Copco 
employees are expected to operate 
in accordance with the processes, 
principles, and guidelines 
provided.

Society
With a global reach, Atlas Copco 
has an influence on the economic 
and social development of the 
countries in which we operate. 
We strive to exercise that 
influence in a positive way and to 
be a good and reliable corporate 
citizen creating shared value.
A key priority is to live by the 
highest ethical standards and 
ensure that these are applied by 
employees, management and 
business partners. This is why 
we put significant weight on 
communicating and monitoring 
adherence to our values.

The Business Code  
of Practice 
The Business Code of Practice is 
the central guiding policy for Atlas 
Copco, and is owned by the Board 
of Directors. Its commitment goes 
beyond the requirements of legal 
compliance, to support voluntary 
international ethical guidelines.

All employees and managers in 
Group companies, as well as 
business partners, are expected 
to adhere to these policies. 



Environment

Our biggest environmental impact 
is when our equipment is used by 
customers. We strive to reduce our 
environmental footprint across the 
value chain and deliver energy-
efficient products designed with a 
life cycle approach. Ensuring that 
resources are used in the most 
responsible and efficient way in 
our production and by our 
products is key for us, and Group 
common goals have been 
established to track progress.

People
Atlas Copco’s success is closely 
related to being a good employer, 
attracting and developing 
qualified and motivated people. 
With a global business conducted 
through numerous companies, we 
work with continuous competence 
development, knowledge sharing 
and implementing our core values. 
All employees are expected to 
contribute by committing 
themselves to Group goals and to 
their individual performance 
targets. Atlas Copco’s definition of 

Our integrated strategy

PEOPLE INNOVATION PRESENCE OPERATIONAL  
EXCELLENCE

SERVICE

STRATEGY, KEY 
PRIORITIES AND 
CORE VALUES

Five strategic pillars have been identified as critical in 
achieving our mission. As an important complement, a 
number of key priorities have been agreed on, to secure 
that our mission is fulfilled in an aligned and sustainable 
way. Our core values are the foundation and reflect how 
we behave internally and in our relationships with 
external stakeholders.

ETHICS

SAFETY AND WELL-BEING

INNOVATION

COMPETENCE

RESOURCES

Invest in research 
and development 
to continuously 
launch new 
products and 
services that 
increase 
customers’ 
productivity

Attract and develop 
qualified and 
motivated 
employees 
and help 
them develop 
and grow



good leadership is the ability to 
create lasting results through 
committed teams.

Innovative, sustainable 
products and services
We deliver cutting-edge 
technology in the form of safe, 
reliable and energy-efficient 
products, designed to optimize 
our customers’ produc tivity and 
competitive advantage. The 
Group’s high quality service 
offerings ensure that our 
customers get the most out of 
every investment, keeping us  
First in Mind–First in Choice®.

Business partners
Atlas Copco’s business model is 
agile because of strategic 
partnerships with for example 
suppliers, sub-contractors and 
joint venture partners. Therefore, 
nurturing long-term relationships 
with business partners is 
mutually beneficial, securing the 
Group’s competitive edge and 
development potential in a 
responsible and sustainable way.

WATER CHANGES LIVES

Since 1984 Water for All 
supports projects that give 
people in need access to clean 
drinking water, sanitation and 
hygiene. It is the Atlas Copco 
Group’s main community 
engagement initiative financed 
by voluntary employee 
donations which are boosted 
by the company. In 2017, 
employees in almost 60 
countries were working in 
established Water for All 
organizations or involved in 
starting up national chapters. 
All in all, since the start of the 
initiative, around two million 
people have received access to 
clean drinking water through 
Water for All. 

More information at: 
www.water4all.net

PEOPLE INNOVATION PRESENCE OPERATIONAL  
EXCELLENCE

SERVICE

INNOVATION

Our innovative spirit is 
reflected in everything we 
do. Our objective is to 
consistently deliver high-
quality products and 
services that increase our 
customers’ competitiveness.

INTERACTION

We develop close relation-
ships with customers, as well 
as with other stake-holders. 
While we interact in many 
different ways, we believe 
that personal contacts are 
always the most efficient.

COMMITMENT

We operate worldwide with 
a long-term commitment to 
our customers in each 
country and market served. 
We keep our promises and 
always strive to exceed high 
expectations.

Increase market 
presence and 
penetration, and 
expand the product 
and service 
offering in selected 
market segments

Continuously strive 
for improved 
operational 
performance with 
an efficient and 
responsible use of 
resources – human, 
natural and capital

Increase the 
service offer, 
perform service on 
a higher share of 
the installed base 
of equipment, and 
give customers 
peace of mind

http://www.water4all.net


Business Areas

Atlas Copco’s Compressor Technique business area 
provides compressed air solutions; industrial 
compressors, gas and process compressors and 
expanders, air and gas treatment equipment and air 
management systems. The business area has a 
global service network and innovates for sustainable 
productivity in the manufacturing, oil and gas, and 
process industries. Principal product development 
and manufacturing units are located in Belgium, 
the United States, China, India, Germany and Italy.

COMPRESSOR TECHNIQUE
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The Vacuum Technique business area provides vacuum 
products, exhaust management systems, valves and 
related products. The main markets served are 
semiconductor and scientific as well as a wide 
range of industrial segments including chemical 
process industries, food packaging and paper handling. 
The business area has a global service network and 
innovates for sustainable productivity in order to 
further improve its customers’ performance. Principal 
product development and manufacturing units are 
located in the United Kingdom, Czech Republic, 
Germany, South Korea, China and Japan.

VACUUM TECHNIQUE
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The Industrial Technique business area provides 
industrial power tools and systems, industrial 
assembly solutions, quality assurance products, 
software and service through a global network. 
The business area innovates for sustainable 
productivity for customers in the automotive and 
general industries, maintenance and vehicle service. 
Principal product development and manufacturing 
units are located in Sweden, Germany, the United 
States, United Kingdom, France, Japan and Hungary.

INDUSTRIAL TECHNIQUE

Revenues by business area 2017

Compressor 
Technique

45%

Vacuum 
Technique

23%

Power 
Technique

13%

Industrial 
Technique

19%
Orders received, MESK
Revenues, MSEK
Operating margin, %

The bar charts on this page are based on Atlas Copco’s 2017 Annual Report. For the Power 
Technique business area they include the Hydraulic Attachment Tools division, which is part of 
Epiroc, and exclude the Road Construction division, divested in 2017.

The Power Technique business area provides air, 
power and flow solutions through products such 
as mobile compressors, pumps, light towers and 
generators, along with a number of complementary 
products. It also offers specialty rental and provides 
services through a dedicated, global network. 
Power Technique innovates for sustainable 
productivity across multiple industries, including 
construction, manufacturing, oil and gas and 
exploration drilling. Principal product development 
and manufacturing units are located in Europe, Asia, 
South America and North America.

POWER TECHNIQUE
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PRESIDENT AND CEO

BOARD OF DIRECTORS

GROUP MANAGEMENT 
BUSINESS AREAS AND CORPORATE FUNCTIONS

DIVISIONS 
Divisions generally conduct business through product companies, 

distribution centers and customer centers

COMPRESSOR TECHNIQUE

●  Compressor Technique Service
●  Industrial Air
●  Oil-free Air
●  Professional Air
●  Gas and Process
●  Medical Gas Solutions
●  Airtec

INDUSTRIAL TECHNIQUE

●  Industrial Technique Service
●   MVI Tools and 

Assembly Systems
●   General Industry Tools and 

Assembly Systems 
●  Chicago Pneumatic Tools
●  Industrial Assembly Solutions

POWER TECHNIQUE

●  Power Technique Service
●  Specialty Rental
●  Portable Air
●  Power and Flow

VACUUM TECHNIQUE

●  Vacuum Technique Service
●  Semiconductor Service
●  Semiconductor
●  High Vacuum
●  Industrial Vacuum



Atlas Copco AB 
SE-105 23 Stockholm, Sweden  
Phone: +46 8 743 80 00 
Reg.no: 556014-2720  
www.atlascopco.com

COMMITTED TO SUSTAINABLE PRODUCTIVITY

We stand by our responsibilities towards our customers,  
towards the environment and the people around us.  
We make performance stand the test of time.  
This is what we call – Sustainable Productivity.
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http://www.atlascopco.com

