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AGENDA



Why to use LinkedIn?
The biggest B2B database of professionals
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 VIRTUAL SELLING IS TAKING OVER – less cold calling, more brand building
 770 millions registrated users
 40% active users on monthly base
Just 1% of active users are creating the content – BE ONE OF THEM!
 > 55 millions brands on more than 200 markets



How should your profile looks like?

• TITLE
• EDIT VISIBILITY

• ABOUT YOU
• Edit your profile URL (f.e.: /kuralovamichaela)
• Profile language? Based on position 

• ADD SECTION

LinkedIn User Profile News & Updates
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About...
I help others to...

Write about yourself and your professional interest and 
personal skills. 

Have in mind your target group
-customers?
-HR?



Explore „add section“, customize your profile and add „featured“ 
content
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1. Use the Search bar and filter
2. Visit Company page and see the employees

3. Visit school/job page to see people you might known
4. Search in LinkedIn Groups
5. Promote your LinkedIn profile URL  in your presentation, emails signature etc.

6. Import your email contacts and invite them to connect.
7. Look through the People You May Know section.
8. Be active

How to search for new connections?
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https://www.linkedin.com/help/linkedin/answer/3544
https://www.linkedin.com/help/linkedin/answer/4214
https://www.linkedin.com/mynetwork/


1. Search bar
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2.Visit Company page and see the employees
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www.linkedin.com/alumni
and your school will apear or search for that

3. School page filtration (Alumni) 
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http://www.linkedin.com/alumni


How to find them and how to post
4. LinkedIn Groups
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www.linkedin.com/groups

http://www.linkedin.com/groups


FOR EXAMPLE:
• https://www.linkedin.com/in/kuralovamichaela/

5. Promote your LinkedIn profile URL 
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https://www.linkedin.com/in/kuralovamichaela/
https://www.linkedin.com/in/kuralovamichaela/


6. Import of contacts
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MY NETWORK SECTION
7. Look through the People You May Know section.
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https://www.linkedin.com/mynetwork/


1. Engage with existing connections 
2. Interact in groups
3. Post engaging content

8. Be active – so others can find you
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• Personalised message, not his one:

Connect with new people
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Write about:
1. Who you are

2. Where you found them
3. Why you want to connect (common point, icebreaker)
........And after? Build relationship



For example
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Content creation
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How to film

https://onevirtualoffice.sharepoint.com/:p:/r/sites/aba8d0db-b7f8-4e4a-bc35-a6408f8f2eae/Shared%20Documents/Social%20Media/Howtofilm.pptx?d=w4fa97bfc44de4f4090a7a91f62fe4074&csf=1&web=1&e=vlfEUq


How to increase your post reach?
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examples
Hashtags

19 Follow hashtag



Follow hashtags
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Reshare content from others employees
Content creator – Company Tab
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https://www.linkedin.com/company/atlas-copco/mycompany/

https://www.linkedin.com/company/atlas-copco/mycompany/


Tag people, companies...
Succesfull posts

Example: https://www.linkedin.com/in/karol-mazurkiewicz-836081150/22

https://www.linkedin.com/in/karol-mazurkiewicz-836081150/


News and updates

• New filtration options
• Prioritizing users which we want in the list

• No limits in the list
• Integration with CRM system (salesforce, 

dynamics)

Sales navigator
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Use AND or OR, spy what they shared or you have in common
Examples of filtration – how to...?
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https://www.youtube.com/watch?v=H_kuFQBeX8E

https://www.youtube.com/watch?v=H_kuFQBeX8E


•Set up your goals and strategy 
1. NETWORK – how many connection per day
2. CONTENT – how many post per week

•Install LinkedIn app to your phone
•Visit regularly
•Follow professionals and get inspired
•Need help? Contact us
•Youtube tutorials

TIPS & TRICKS
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• Our social media
• Interesting profiles

Profiles to follow

26



Thank you for your attention
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